
watts in your wallet
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SAVING $46 BILLION* FOR 
HOME APPLIANCE SHOPPERS

Enervee brings a new approach to online shopping that 
enables consumers, businesses and governments to buy 
products based on the personal cost of owning things 
rather than just the purchase price. 

2*10% of US online retail spending for appliances, electronics and computers over 5 years
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THE TEAM
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• Matthias Kurwig, Product
Cofounder and CEO, environmental realist from Europe, audience 
builder & monetizer, user experience addict, successful entrepreneur

• Alex Katzman, Business Development
Smart grid pro with an MBA in renewable energy, global experience in 
UK, Argentina and South Korea

• Don Epperson, Marketing
Cofounder and Chairman, environmental realist, data nut, global 
business builder, successful entrepreneur

• David Hankinson, Technology
Hardcore backend engineer, python/django native, 
20yrs experience in scalability

• Guy Champniss, Keeping us honest
With Enervee since the early hours, sustainability and pro-social 
behavior consultant, working with global brands, book author



www.enervee.com

THE PROBLEM - COMPARING PRODUCTS’ ENERGY COST
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Location• Comparing products based on 
energy consumption and cost is 
complex and difficult to do

• Purchase price does not capture 
the true cost of ownership for 
appliances

• A products’ energy use differs 
greatly per user, based on 
locality and usage behavior

• Showing personal energy cost 
requires integrating no less than 
18 diverse data sources
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THE DEMAND - ENERGY USE AND COST ARE SOARING

• 60%* of Americans think their 
utility bills have increased

• 53%* would choose to make 
their homes more energy 
efficient rather than more 
comfortable or more beautiful

• 26 million users use “green 
sites” per month

• 80+ million US users use 
shopping comparison sites

5

Adjusted for inflation, energy prices are now well 
above 1973 levels. Food and raw materials cost far less.

*energypulse ’11 - the Shelton Grp

Note: Indicies are trade-weighted US dollar prices deflated by change in US consumer 
price index. Source: IMF World Economic Outlook and The Wall Street Journal
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THE DECISIONS - DIFFERENCES IN COST ARE SIGNIFICANT
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Vizio XVT553SV 55" LCD TV

Electricity
$438 Price

$1,304

e-cost: $438Samsung UN55D8000YF 55" 3D LCD TV

Electricity
$158

Price
$2,397

e-cost: $158

VS

all over 5years using coned nyc; prices from 6/6/12

Apple iMac 27 in. Mac Desktop

Electricity
$654 Price

$1,599

e-cost: $654Apple MacBook Air 13.3 in.

Electricity
$53

Price
$1,165

e-cost: $53

VS

price comparisons change dramatically



Solution: The Enervee Decision Engine

Use

Utility
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THE SOLUTION - ENERVEE

• A decision engine showing 
energy cost and eco impact

• Easy rankings for 20,000+ 
products in over 30 categories

• Augmenting the shopping 
process for anything that uses 
energy to operate

• Personalized, based on a user’s 
utility provider and usage

• Optimized for social sharing

• Website, mobile, freemium API

http://www.enervee.com/product/1880864901
http://www.enervee.com/product/1880864901
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THE DECISIONS - THEY’RE ACTIONABLE

• Better product comparisons 
based on purchase price, 
ongoing cost and eco impact

• Personalized for user-specific 
product use and utility rates

• Creating a marketplace for 
products and utility providers

• Proprietary rankings and 
advanced analytics provide 
consumer confidence

http://www.enervee.com/shop/kitchen/refrigerators/
http://www.enervee.com/shop/kitchen/refrigerators/
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THE DECISIONS - THEY’RE PERSONAL AND LOCAL
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• Enervee covers over 3,000 
electricity providers with rates 
varying by more than 500% 

• In deregulated states Enervee 
promotes comparisons of 
hundreds of electricity plans

• Category-specific product-use is 
saved per user: “How many hours 
is your TV running per day?”

• Enervee also accounts for 
standby power per category

http://goo.gl/8RUhQ
http://goo.gl/8RUhQ
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THE DECISIONS - THEY’RE SOCIAL
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• Enervee makes social sharing 
of products and savings easy

• Cost and eco-impact can be 
shared per product, per category 
or for user specific shopping lists

• Using proprietary rankings 
products are compared to 
category averages

• Future features include local peer 
comparisons and bringing energy 
use to social game worlds

6 Enervee Savers
by Nadine K.
2 badges  -  4 comments
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THE BUSINESS - DATA AND TECHNOLOGY

12

• Integration and matching of 
dispersed data sources

• Proprietary architecture and 
product usage models

• Unlimited data feeds

• Scalable standards: 
python, django, postgres

• API scaling via mashery.com

• Building a dynamic eco system 
connecting social, commerce 
and energy data
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THE DATA - STATUS QUO

• Product energy consumption
Watts from manufacturers, often broken down in operational, sleep and standby
TEC or kWh/yr from EnergyStar and the FTC

• Electricity rates by provider
Average last year residential rates as reported to the states

• Carbon intensity by plant
Carbon Monitoring for Action (CARMA) is a massive database containing information 
on the carbon emissions of over 50,000 power plants worldwide

• Carbon offset cost
Daily updated rates from ICE Futures Europe - the leading market for CO2 emissions
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THE CALCULATIONS

• Normalization of all critical data
brands, product features and attributes including unit conversion

• Category specific ranking methods
ranking attribute (i.e. screen size), usage model (currently time only)

• Standby power
product specific if available, substituted with category average if not

• Estimation of consumption
based on category ranking attribute if product specific data not available

• Energy efficiency rating
category-specific based on normalized ranking attribute vs. category median

14
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THE BUSINESS - TRACTION
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• Launched beta site on May 1, 2012

• Traffic is continously growing from search and social referrals

• With currently over 100 visits/day we see confirmation of our 
business assumptions:

‣ 7+ pages per visit with a visit duration of over 3 minutes

‣ Conversion rate to affiliates peaks at over 10%

‣ SEO ranking on page #1 for many terms like 
“electricity cost for JVC TVs”

http://google.com/search?q=electricity+cost+for+JVC+TVs
http://google.com/search?q=electricity+cost+for+JVC+TVs
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THE BUSINESS - GOING MOBILE

• Provides full product details
for brick & mortar shopping

• Enables social sharing on the go

• Scans product barcodes

• Uses geo location to provide
local utility rates

• Mobile Commerce 5yr CAGR is
39% reaching $31B in 2016

• Enervee API can provide energy 
and eco data for other mobile apps

17
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THE FUTURE - MARKET SIZE AND BUSINESS POTENTIAL IN 2015 $540M+
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• Current Enervee categories are 
33% of total online retail spending

• Adding natural gas and water soon

• Inclusion of DSIRE to show federal 
and state incentives

• Future expansion into real estate 
and transportation

• Geographically into Europe and Asia

*Shopping = Consumer Electronics, Large & Small Appliances, PCs & Peripherals, Office Products
Assumptions: 540M Monthly Enervee API Calls drive annual US Revenue of $81M from API and $72M from Websites

Transportation

APACEurope
$211.5M

Shopping*
$153.0M

Real Estate
$212.5M
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A QUICK LIVE DEMO
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READY FOR YOUR QUESTIONS

Matthias Kurwig
matthias@enervee.com

Alex Katzman
alex@enervee.com
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mailto:matthias@enervee.com?subject=Enervee%20Investors%20Deck
mailto:matthias@enervee.com?subject=Enervee%20Investors%20Deck
mailto:matthias@enervee.com?subject=Enervee%20Investors%20Deck
mailto:matthias@enervee.com?subject=Enervee%20Investors%20Deck
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©2012 ENERVEE

This presentation is intended solely for the partner to whom it is addressed. All content remains property 
of Enervee. Adaptation, use, copying, commercial distribution or distribution to third parties may only be 
done with the prior consent of Enervee. The realisation of any concepts, ideas or designs contained in this 
presentation is reserved by Enervee.
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